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The region of Transylvania (Romanian Ardeal, Hungarian Erdély) has been
inhabited by both Hungarians and Romanians and is of great importance for the
culture and identity of both nations. Under the 1920 Treaty of Trianon, at the end
of World War I , Hungary lost almost two- thirds of i ts territory, including
Transylvania. The ‘tragedy of Trianon’ is one of the most famous narratives
exploited by Fidesz, and Viktor Orban in particular.

Historical and Cultural Context

Hungarian Diaspora in 
Romania

2011 census in Romania
The number of Romanians and
Hungarians by county.



For Romania, the annexation of Transylvania is seen as the most signif icant event
in the country' s modern history, and celebrated as the Great Union Day on 1
December 1918. Eighteen percent of Transylvania' s population is Hungarian,
representing approximately 1 . 2 mil l ion people according to the last census in 
2011. This means that 6.1 % of the Romanian population identif ies as ethnically
Hungarian.( 1 )

The shadow of Trianon( 2 ) has been a recurring spark for social and polit ical
tensions in the region.  The Fidesz regime has been pushing the remembrance
of the Trianon tragedy in Hungarian mentality and calling for unity beyond borders.
This is widely considered interference in the state' s internal affairs by Romanians,
with Transylvania representing 40 % of the country's territory.

Ethnic parallelism is a phenomenon developed during the Fidesz regime, where 
the diaspora has been actively engaged in the affairs of Hungary and driven
towards part icipating in Hungarian society, rather than the Romanian,
Ukrainian, and Slovak ones of which they are resident and cit izens. Current 
legislation in Romania gives the Hungarian minority extensive support for cultural 
and ethnic r ights, such as education in the Hungarian language, administrative 
services in Hungarian, bil ingual signs, and representation in Parl iament. The 
Hungarian community has raised awareness over the years that these rights are not
always respected.

Since 2010, Fidesz has paid close attention to the needs of the Hungarian diaspora
and has actively supported their economic development and cultural identity.
Budapest is widely seen as a defender of Hungarians abroad and loyalty towards
Fidesz has been consistent for years.

Viktor Orban gave ethnic Hungarians abroad the r ight to dual citizenship WHEN.
According to a poll  made by the Bálványos Insti tute and Transylvania Inquiry in 
2021, 60 % of adult Hungarians l iving in Romania have dual cit izenship, and 25 
% are not interested in obtaining it. Forty-two percent of the population with dual 
cit izenship is interested in voting in the Hungarian elections, and over 90 % 
tradit ionally vote for Fidesz. Viktor Orbán is the most popular polit ician in the region
enjoying the support of over 89 % of voting Hungarians in Transylvania. ( 4 )

4.. https:// www.g4media.ro/sondaj-42-din-cetatenii-maghiari-din-romania-doresc-sa-voteze-la-alegerile-din- 
ungaria.html 5 . https:// balkaninsight. com/ 2020 / 01 / 30 / l iving- l ike- in- hungary- orban- bankrolling- romania- ethnic- 
parallelism/



Since 2016, the Hungarian state has had a mult i -annual al locat ion of at least 
150 mill ion EUR ( 6 ) for Hungarians in Romania. This went to a diversity of 
activit ies from building kindergartens and churches to buying the majority of 
regional media outlets. The only str ing attached to continuous investments is the
uncondit ional loyalty of Hungarians from Transylvania have delivered in the last 
10 years.

The take-over of information channels in Transylvania by Fidesz was accomplished either 
through large grants to media outlets or directly buying them non-transparently. One of 
the results is the issue of the Transylvanian Media Association - ASMT ( Erdélyi Médiatér 
Egyesület).  The NGO received over 20 mil l ion EUR in the last four years to innovate the 
media landscape in Transylvania (a region called Erdélyi in Hungarian). However the local
observers did not notice any improvement in the strategies or audience, nor did the level 
of employment or salaries increased on the small Hungarian language media market in 
Romania, which made them wonder where did the money go (7).The only clear result is 
the solid control exerted by Fidesz over most of the traditional and online channels. 

On the other hand, DAHR (Democratic Alliance of Hungarians in Transylvania - the main 
Hungarian party in Romania and the only one present in Parl iament and in government) 
played an important role in the 2022 elections, openly supporting Fidesz, and local 
pol i t icians using their public and private Facebook pages as ’Fidesz- Fluencers,’  sharing 
party promotion videos and openly encouraging people to vote for Viktor Orban if they 
want to keep the Budapest money pumping. Without DAHR' s support, Fidesz would not 
have such a smooth way of creating a polit ical monopoly in Transylvania. DAHR is highly 
influential in local institutions and at a national level in Romania. Since 2015, DAHR’s 
Eurotrans Foundation has openly received funds from Fidesz ( 7 ) and has supported the 
party on a number of objectives f rom naturalization ( a simplif ied process for obtaining 
double c i t izenship)  to Fidesz’s e lectoral  campaign.

5. https:// www.g4media.ro/sondaj-42-din-cetatenii-maghiari-din-romania-doresc-sa-voteze-la-alegerile-din- ungaria.html 
6. https:// balkaninsight. com/ 2020 / 01 / 30 / l iving- l ike- in- hungary- orban- bankrolling- romania- ethnic- parallelism/
7.https://atlatszo.ro/en/english/two-a-penny-5-million-euro-per-year-for-the-hungarian-language-media-trust-in-
transylvania/

8. http://hungarianmoney.eu/marriage-of-convenience-sweetened-with-millions/



To monitor the Hungarian election campaign in Transylvania we mainly used
Crowdtangle to observe
the activity of Facebook pages, public Facebook Groups, Public 
profiles of politicians, and online influencers. The sources were
chosen based on their traffic, number of followers, and reach in order to
maximize the relevance of our findings. We have worked mainly with a
selected list of sources.

 
We formulated and followed five narratives:
1. Mobilization - Are Hungarians in Transylvania actively
encouraged to vote for Fidesz? If yes, what narratives are being used
and what is their impact in terms of reach, interactions, shares, etc.

The goal is to answer the questions: Is the media attempting to
mobilize the Hungarian diaspora in UA, SK, RO, and RS to vote in
favor of Fidesz,

If the mention ( article or post) overall is supporting the idea that the
diaspora should vote for Fidesz, we used the tag mobilization support.

If the mention ( article or post) overall is neutral on the idea that the
diaspora should vote for Fidesz, we used the tag mobilization neutral.

If the mention ( article or post) overall is opposing the idea that the
diaspora should vote for Fidesz, we used the tag mobilization oppose.

METHODOLOGY



2. Opposition - How is the opposition and Peter- Marky Zay portrayed in
the Hungarian Diaspora in Romania? What are the main narratives and what
is their impact? Assess media coverage reporting on the
Hungarian opposition ahead of the Hungarian general election

 
If the mention ( article or post) overall is supportive/ positive in its 
coverage of the opposition, we use the tag opposition- support

 
If the mention ( article or post) overall is neutral in its coverage of the 
opposition, we use the tag opposition- neutral

 
If the mention ( article or post) overall is oppositional/ negative in its coverage 
of the opposition, we use the tag opposition- oppose

 
3. West - How is the West, mainly the United States portrayed in the 
electoral campaign? What narratives are most popular and what is
their impact? Here we have added a special query to follow about Ukraine, 
due to the Russian invasion in February.

 
The goal is to answer the question: Is the media supporting the 
Government' s anti- US, anti- NATO, and anti- Western narratives during 
the campaign.
If the mention ( article or post) overall is supportive in its coverage of the 
Transatlantic community, we used the tag west support.

 
If the mention ( article or post) overall is neutral in its coverage of the 
Transatlantic community, we used the tag west neutral.

 
If the mention ( article or post) overall is negative in its coverage of the Transatlantic 
community, we used the tag west- oppose.

METHODOLOGY



4. Romanian landscape. What are the narratives that reach Romanian 
media and public groups?

We tagged the content similar to narrative 1 , pro-Fidesz, neutral-Fidesz, 
oppose-Fidesz

Using Crowd Tangle we created lists to structure the Hungarian social 
media pages. We performed different queries based on specific
keywords that were l inked to each narrative to determine 
which of them are predominant.

The narratives and tagging were decided by our colleagues f rom Slovakia,
Serbia, and Ukraine with the purpose of drawing similarities and
differences at the end of each research.
In the second phase of the analysis, we reviewed each tag and double-check 
the filters from Crowd Tangle. We took into account only
manually tagged content for the analysis of narratives due to a
consistent number of irrelevant posts. Each narrative got a narrative tag 
and a status tag: neutral, supporting, or conflicting, to determine
the tone and purpose of the post in the matrix of our narratives. These tags 
along with the narratives were decided according to best
practices in social media analysis.

Limitations - We have manually tagged posts after filtering the
narrative by keywords. In the context of huge volumes of data, we
followed our selection of keywords and sources. Other relevant data might 
be missing f rom our monitoring, but the major actors and
sources have been included in this research. A detailed list of all the sources 
and keywords used is available in the Annex section.

METHODOLOGY



The Hungarian electoral campaign
before the Russian invasion of
Ukraine was a clear race (in 
Romania) f rom the start. Fidesz
played the loyalty card f rom day one
and used i ts state- funded media
channels in Transylvania to
disseminate the same old narrative:
Fidesz pays for schools,
healthcare, churches, and culture,
and recognizes the Hungarians
abroad as an essential part of the
Hungarian nation.

Fidesz has used i ts local influencers 
from DAHR and the most consumed
Hungarian outlets to constantly remind
Hungarians f rom Transylvania of
investments, fulfilled promises, and the
family-oriented agenda of Fidesz led by the
strong man Viktor Orban. No change here
until the election of Peter Márki-Zay as the
candidate of United for Hungary,
the opposition' s coalition. He is a right- wing
Christian and has seven kids.

The impact of war on the Hungarian electoral agenda

Parl iamentary elections and a referendum were held in Hungary on
3 Apri l  2022.

Executive Summary

The electoral campaign in 
2022 suddenly changed



Márki-Zay’s background was considered a direct threat to Fidesz, whose voters share
his perceived values. Initially, his candidacy was discredited by straightforward
narratives, calling him inexperienced, disinterested in the Hungarians abroad, against
the child protection referendum, and generally a risky choice compared to Fidesz, a
party loyal to Hungarians. In Transylvania, his reach was limited from the start, mainly
due to Budapest’s financing of regional outlets. Several mayors refused to receive him
during his visit to Transylvania, news of which was promoted as a clear reflection of the
voice of Hungarians in Transylvania. No one wanted to host the opposition candidate
and risk questions of their loyalty and money from Viktor Orban rewarding it. 

The Russian invasion of Ukraine in late February completely changed the election
narratives. FIDSEZ increasingly created a security- obsessed campaign, accusing
Marki- Zay of being against peace and Hungarian interests. The main warning was that
he would embroil Hungary in an unnecessary war and cut funds to the Hungarian
Diaspora.

Opposition (United Hungary) & Péter Márki-Zay mentions in Transylvania

Source: Visualization of CrowdTangle data in
Microsoft Power BI.



January - 3rd March

The Hungarian community in Transylvania consumes two types of media, 
regional Transylvanian newspapers, and so- called Budapest media, more
precisely popular Budapest outlets. For country- specific narratives and 
regional issues, we wil l  focus on regional media. Most electoral narratives
regarding the candidates are copy- pasted from the main media outlets 
backed by Fidesz.

Regional media Budapest media

Most consumed media

Source: CrowdTangle



Once the war started, the political
agenda had to shift toward the only
issue people cared about, the war in
Ukraine. In the first days of the war,
Fidesz realized the electoral
campaign had to change. This was
the start of the narrat ive "
Hungarian interests f irst /  Hungary
f irst",  a narrat ive that often quoted
Donald Trump as a smart promoter
of national interests in dif f icult
t imes.

We wil l  separately analyze this
narrative that shifted the focus from the
"gender ideology agenda" from Brussels
to the need to avoid war at any costs.
The child protection referendum mostly
appeared in combination with posts
referencing the voting process and in
instructions for ballot completion.
The narrative stagnated in evolution 
and decreased in posts and
interactions.

less posts about the topic

less interactions on the topic

The child
protection
referendum
topic was left 
behind the
electoral agenda

Source: CrowdTangle

- 49,6%
...........

- 50,6%
.................



"WE DO NOT ask for the puppet of Gyurcsány, Márki-Zay, in TRANSYLVANIA!" -
szekelyhon.ro, top regional newspaper in Transylvania article headline

The rejection of Márki-Zay in Transylvania was a fact from the start of the electoral
campaign. The media and political environment left little to no room for the
promotion of his electoral agenda. After the failure of his autumn visit to
Transylvania, when Fidesz loyal politicians refused to welcome him, he had a low
impact visit in March. The narratives about the opposition in Transylvania need to
be analyzed from two angles. Firstly, those tailored for Hungarians abroad were
portraying Márki-Zay as an inexperienced leader with no devotion for Hungarian
unity, who’s only preoccupation would be Hungary proper. This meant that under
such a prime minister the robust financial support from Budapest for the diaspora
communities would vanishSecondly, Márki-Zay was put in the same category with
Ferenc Gyurcsány, the former Prime Minister of Hungary, who was deeply disliked
in Transylvania due to his ant-Diaspora views.

Source: Visualization of CrowdTangle data in Microsoft
Power BI.

Chapter 1. What are the main narratives
about the opposition leader Péter Márki-
Zay?

OVERVIEW



Internal narratives were also linked to the popularity of Viktor Orban in Transylvania
compared to the obscurity of Márki-Zay. At the beginning of February (7-13 February), a
poll published on Telex.hu went viral in Transylvania. The Perspective Institute
disseminated the results of a poll in which 58% of voters said that Viktor Orban would
keep his promises, and that he is a much better leader than Peter Márki-Zay. (8)

 Between Februar y and 3 March, there were 126 posts on public groups and media pages
from Transylvania that talked only about Peter Márki-Zay as a puppet of Ferenc Gyurcsány

 

Internal newspapers also shared messages from Budapest media that didn't transform into
concrete narratives like Peter Márki-Zay is sexist, that he dislikes Hungarians from the 
diaspora, will cut funds, and will insult Hungarians outside the borders. These were 
messages that were repeated each month, but with little evolution in frequency (they did 
not increase in number) or impact (shares, comments, likes).

Source: Visualization of CrowdTangle data in Microsoft Power BI.
 

8.https://telex.hu/valasztas-2022/2022/02/07/nezopont-intezet-orban-viktor-Márki-Zay-peter-szavahihetoseg-tisztesseg-jo-vezeto

Source: CrowdTangle



The media starts to be dominated by Ukrainian war topics and messages, the 
political campaign takes a step back. Main narratives against Marky-Zay claim he
would send Hungarian soldiers and weapons to Ukraine, and will start a war. 

Peter Márki-Zay is portrayed as unfit to be a leader, especially during wartime. 
The narrative suggests he will drag Hungary into war.

 
The stakes are peace or war

"Whoever votes for Fidesz will vote for peace and security. Whoever votes for the
left is at risk of war" - Péter Szijjártó (9) Péter Szijjártó posted a video of himself 

fueling the narrative "The opposition will drag Hungary to war" by spreading false 
information regarding Márki-Zay's intentions of immediately transferring arms to 

Ukraine. Hungary must not drift into the war became an obsession associated 
with voting Márki-Zay that had over 1 million interactions.(Budapest media 
consumed in Transilvania and regional newspapers, graphic 2.)

Most popular Tag

Tag Analysis – Chapter 1, Narrative - Peter Márki-Zay would
drag Hungarians into war

Regional newspapers

Budapest based newspapers consumed in Transylvania

9.https://telex.hu/belfold/2022/03/29/szijjarto-Peter Márki-Zay-peter-twitter-orosz-ukran-valsag-valasztas-2022-politika

Source: CrowdTangle



10.https://www.facebook.com/543788999005363/posts/5237076723009877
11.https://www.similarweb.com/website/origo.hu/#demographics

Little criticism was made about Peter Márki-Zay in the last two months of the elections except for
the main message: "The leftist alliance of Márki-Zay and Gyurcsány would send weapons and
soldiers to Ukraine, thus plunging Hungary into the war."(10). One of the main promoters of this
narrative of relevance to Transylvania is Origo (media/news company) with its Facebook page
having over 500,000 followers online. Origo is the second most popular news and media website
according to the similar web with over 30 million visits in the last 3 months. (11)

The fear of war and retaliation from Russia was heavily exploited against the opposition. The 
narrative bombed online media with twisted evidence suggesting that supporting Ukraine is a clear
sign of going against Hungarian interests and created a portrayal of power-driven and a desire for 
conflict by the opposition. Little to no rebuttal of this narrative arrived in the Transylvanian media 
space.

504 000 Hungarians from 
Transylvania visit monthly Origo for 
information. (200 000 Hungarians 
from Transylvania
voted in 2022 )

Narrative Analysis



On 21 March 2009, Gyurcsány announced his intention to resign as prime minister, famously stating
that he was a hindrance to further economic and social reforms. His support for Márki-Zay was
portrayed by Fidesz as a clear sign of failure, corruption, and everything the former prime minister did
wrong that lead to the downturn of his career. For Hungarians from Transylvania the significance was
even deeper, directly suggesting Márki-Zay would take a similar approach of prioritizing Hungary and
forgetting about their financial and cultural needs.

Hungarians
will choose

war or peace

 

The opposition
will make

Hungarians pay
the price of war

Márki-Zay will
send weapons

to Ukraine

 

Márki-Zay is
the puppet of

Gyurcsány

Márki-Zay will
drag Hungary
into the war

 

Márki-Zay is a
security risk
for Hungary

Case Study - Top posts by interaction on the
narrative - Peter Márki-Zay would drag
Hungarians into war

Source: CrowdTangle



Peter-Márki-Zay considers people from the
countryside ignorant and stupid. He has no
interest in diaspora and will cut funds. (30
January – 6 February)
The left, represented by Peter Márki-Zay,
believes that Hungarians outside Hungary’s
border are foreigners and will be treated
worse. He would send weapons to Ukraine
and would insult the Hungarians in
Transcarpathia

In Transylvania, Peter-Márki-Zay was
portrayed in regional newspapers as a
leader that would cut subsidies for the
diaspora. A popular article is spread this
week regarding Márki-Zay’s ambition to
abolish the minimum wage. He would put
Hungarian families in danger and would
harm their financial stability according to
the main online media outlets popular in
Transylvania. (21-27 February)

Narrative differences between Hungary and 
Transylvania

Source Facebook

Source: Visualization of CrowdTangle data in
Microsoft Power BI.

Transylvanian content about Peter-Marki Zay



In the first week of February, there were 74 posts on regional outlets that started a
lasting narrative throughout the last electoral campaign: "Fidesz has shown historic
support for Transylvania". The narrative was born from the so-called certainty that
the majority of Hungarian supports Viktor Orban. The Hungarian nation must unite
once again and support Fidesz. The use of the Hungarian nation and supporting
Fidesz became widely used and had the objective of implying that any Hungarian
that loves the nation and has Hungarians interests at heart would vote for Viktor
Orban and his party. In support of this narrative, messages like "Hungarian 
Families come first for us" became viral once Fidesz announced the family tax
refund policy, directly to the citizen's bank accounts.

Chapter 2. How is the media attempting
to mobilize the Hungarian diaspora in
Romania to vote in favor of Fidesz?

Hungarians from Transylvania were loyal to Fidesz and Viktor Orban for the last 10
years. This loyalty has been maintained with massive funds from Budapest,
constant visits from high-profile politicians and the recognition of the Hungarians
from Transylvania as an important part of the Hungarian nation.

Source: Visualization of CrowdTangle data in Microsoft Power BI.

OVERVIEW



 Between Februar y and 3 April, there were 519 posts on public groups, media pages and
influencers with their location in Romania and Transylvania that discussed about the
importance of dual citizenship for Hungarians abroad.

A top example in this sense is the article "Transylvania is behind Viktor Orbán" by the 
newspaper Magyar Nemzet (The Hungarian Nation) which reached over 166,000 people 
and had 132 shares, most of them in Facebook public groups from Transylvania.(12)
On regional newspapers, public pages, and verified profiles primarily located in Romania, 
there were 247 posts about Fidesz and Transylvania, the overwhelming majority 
emphasizing the support for the Budapest regime.

Internal narratives were also linked to the popularity of Viktor Orban in Transylvania
compared to the obscurity of Márki-Zay. Viktor Orban offered dual citizenship to
Hungarians in the diaspora, an achievement that remains popular among this
community. On social media, the historic support narrative has been backed by
articles where Diaspora Hungarians explained how much dignity and recognition
Fidesz gave them with this decision.

Source: Visualization of CrowdTangle data in 
Microsoft Power BI.

 

(12) https://magyarnemzet.hu/velemeny/2022/04/erdely-orban-viktor-mogott-all

Source: CrowdTangle



Before the war, in the week of 30 January to 6 February, 59 posts were posted on 
regional media in Transylvania about Viktor Orban or Fidesz members trying to avoid 
war, discussing peace and support for peace in the context of the conflict between 
Russia and Ukraine. Most declarations regarding Russia mention the joint press 
conference held on 1 February by Vladimir Putin and Viktor Orban. Viktor Orban is 
portrayed as a leader that always keeps his nation’s interests first and wants world 
peace.

 
The media starts to be dominated by Ukrainian war topics and messages; the political 

campaign takes a step back.  
The stakes are peace or war

The majority of posts approach the Russia-Hungary theme from different viewpoints: Viktor 
Orban protects Hungary’s interests, Hungary must mediate international conflicts, Viktor Orban
is a mature leader that acknowledges the need to discuss with Russia.

9.https://telex.hu/belfold/2022/03/29/szijjarto-Peter Márki-Zay-peter-twitter-orosz-ukran-valsag-valasztas-2022-politika

Source: CrowdTangle

Most popular Tag

Tag Analysis – Chapter 1, Narrative - Fidesz and Viktor Orban
will protect Hungary and Hungarian interests

Regional newspapers

Budapest based newspapers consumed in Transylvania



Viktor Orban and Fidesz switched their messaging after Russia invaded Ukraine on 24 February. The
majority of the content shifted from the elections to focus on presenting the current government as
necessary for the security of all Hungarians globally - Fidesz is able to protect the objectives and
priorities of Hungarians and handle security concerns in uncertain times.

Viktor Orban was portrayed as a strong leader capable of facing the escalation of the Ukrainian 
crisis, the wave of refugees, and even peace negotiations between Ukraine and Russia. Neutrality 
topics emerged on Hungarian Facebook public groups: Hungarians don’t want to be dragged into 
the conflict, they will only help the refugees and support peace talks. The most important objective 
is to make sure Hungarians are safe, that they would not be involved in a dangerous war situation, 
and that peace remains a certainty for Hungary. Magyar Nemzet (Hungarian Nation) is a pro-
Fidesz media outlet, ranked the 26thmost read media outlet in Hungary. Magya Nemzet had 281 
posts about peace and security between 1 February and 3 April.

13.https://www.similarweb.com/website/magyarnemzet.hu/#demographics

Narrative Analysis



Viktor Orbán's speech on the 174th anniversary of the Hungarian Revolution and War
of Independence of 1848–49 on 15 March was the perfect moment for publicly promoting the
security and peace narrative. The main message was that Hungarians should not take risks by
involving themselves in the war between Russia and Ukraine. No Hungarian should die in this
conflict, but Hungarian civilians should be supported through donations.

Hungary must
not pay the price

of war

 

Voting FIDESZ
means voting
for peace and

security

Hungary must 
not drift into 

war

 

Only FIDESZ can 
keep the peace

FIDESZ
protects

Hungarian
interests

 

Hungary above 
all

Case Study - Top posts by interaction on the narrative - Fidesz
and Viktor Orban will maintain peace and security

Source: CrowdTangle



Number of posts by DAHR members in support of Fidesz

Péter Szijjártó's visit in the middle of February had a very important meaning for the DAHR 
party as well. DAHR is the main Hungarian party that was key in the last 10 years in 

Romanian politics. They formed successful governing coalitions with the other traditional 
parties in Romania and managed to remain relevant at a national level. As noted above, 

since 2015 DAHR has openly supported Fidesz and backed the Budapest regime in 
Transylvania.

Clement Hunor, the leader of DAHR, posted
a rare statement supporting Fidesz, and the
majority of DAHR followed. From refusing
Márki-Zay's official visit to Transylvania to
sharing Fidesz electoral content and
mobilizing the population at a local level,
DAHR was key in the elections.

Péter Szijjártó, Minister of Foreign Affairs and Trade of 
Hungary visits Transylvania

Source: CrowdTangle

Narrative differences between Hungary and 
Transylvania

Source Facebook



Underlaying the No to War narrative was Fidesz’s desire to remain as neutral and
distanced as possible from the European Union's clear condemnation of Russia.
Fidesz explained through official speeches by its politicians, public posts, and
articles published in government-backed media that no Hungarian should be
involved in the Russian-Ukrainian war.

Suggesting a pro-peace approach, Hungary refused to send weapons to Ukraine 
and insisted that Hungarian interests are different from those of the European 
Union in this conflict. On a national level, Hungarians from Transylvania received 
the same messaging: peace and security can only be preserved by non-
interference that can guarantee that no Hungarian soldier will be sent to Ukraine, 
and that war is avoided at all costs.

The No to War narrative was heavily promoted in regional and national newspapers
in Hungary. The content that was included in this narrative was distinct from
opposition to wars in general, blaming Russia for the war and generally supporting
peace.

Source: Visualization of CrowdTangle data in Microsoft Power BI.

Chapter 3. How present is the Ukraine
invasion topic in the Hungarian
Elections?

OVERVIEW



Tag Analysis – Chapter 3, Narrative - Help Transcarpathia Kárpátalja,
Hungarian Diaspora in Ukraine

Transcarpathia - Zakarpatska oblast is an administrative region located in 
western Ukraine. Regional media starts to be dominated by calls for donations to
this area to support Hungarians from Ukraine. Calls for donations for the rest of
Ukraine were insignificant in comparison with those for this specific region of
Transcarpathia. The phrase "Help Transcarpathia" had 252 posts dedicated to
raising or supporting donations.

A separate narrative promoted by Dúró Dóra, a politician from the far-right 
nationalist political party Our Home Movement (Mi Hazánk Mozgalom). There are 
over 90 posts regarding the historic land of Transcarpathia and the referendum 
held in 1991, in which the majority of the population voted for "special self-
governing" status of the territory, a decision that the far-right politician considers 
Kyiv illegally ignored. This can be seen as part of a broader pattern in the region to
resuscitate old pro-separatism movements and referenda, encouraged by the 
Kremlin.

9.https://telex.hu/belfold/2022/03/29/szijjarto-Peter Márki-Zay-peter-twitter-orosz-ukran-valsag-valasztas-2022-politika

Source: CrowdTangle

Hungarian public groups, influencers, public pages consumed in Romania -
Help Transcarpathia! (Kárpátalja), Hungarian Diaspora in Ukraine

Regional newspapers -Help Transcarpathia! (Kárpátalja), Hungarian Diaspora in Ukraine



Source: Visualization of CrowdTangle data in
Microsoft Power BI.

Number of posts in support of NEUTRALITY in the war under the tag pro-peace

The Fidesz-backed narrative implies that Hungarians don’t want to be dragged into the conflict,
they will only help refugees and support peace talks. This narrative appears simultaneously on
Romanian public groups with striking similarities in terms of arguments: the most important
objective is to make sure Hungarians are safe, that they aren’t dragged into a dangerous war
situation, and that peace remains a certainty for Hungary. The message “ Fidesz supports
Hungarian interests was popular among groups like “Transylvanian 
Hungarian Community”, “Hungarians of Transylvania for Viktor Orban”

Source: CrowdTangle

Hungarian interests first
Pro-peace - No weapons to Ukraine!



Fidesz is a party of peace. Hungarian interests are at odds with requests from Ukraine and the EU's
radical response to Russia because it endangers Hungarians and risks escalating the conflict.

The pro-peace narrative directly supported Fidesz and Viktor Orban's experience. Pro-peace 
articles and Hungarian-first posts appeared were a clear indication of support for Orban's policy – 
supported by Fidesz and opposed by the Opposition - of no weapons to Ukraine, no radical 
sanctions against Russia.

Viktor Orban gave an interview in the pro-Fidesz mandiner.hu, that became the main ideological 
foundation the pro-peace narrative, backing Fidesz as the right choice for the elections. The article 
directly reached 1,492,642 people. The main audience was from Hungary, Germany, and 
Romania.

14.https://www.similarweb.com/website/pestisracok.hu/#traffic
15.https://mandiner.hu/cikk/20220302_kozelet_orban_viktor_interju_orosz_ukran_habo
ru

"In 2014, I am facing the Crimean crisis and now the second Ukrainian-Russian war. The advantage of
government experience is that I know what strategic calm is: talk little, then turn accurately, responsibly. In
such cases, the aspects of the campaign must not be allowed to interfere with national interests. " (15)

Narrative Analysis
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Source: CrowdTangle

Viktor Orbán's speech on the 174th anniversary of the Hungarian Revolution and War
of Independence of 1848–49 on 15 March was the perfect moment for publicly promoting the
security and peace narrative. The main message was that Hungarians should not take risks by
involving themselves in the war between Russia and Ukraine. No Hungarian should die in this
conflict, but Hungarian civilians should be supported through donations.

Case Study - Top posts by interaction on the narrative -
Pro- peace - Hungarian interests first



Most posts were neutral, meaning that articles focused on presenting the events,
declarations, and actions taken by the international community. The overwhelming
majority of the posts analyzed only aimed to inform the Hungarians about
international developments and the decisions made about the Ukrainian crisis. An
explicit anti-West narrative did not exist, except in the comments coming from
readers, but only the pro-peace narrative that insisted on separating Hungarian
interests from the “radical actions” regretably pursued by the Western partners. 

Even though most posts were neutral, that is an interesting fact in itself. The
conclusion is that most posts were not supportive of EU? decisions, but presented
them in a detached manner along with updates on the situation. This was a sign of
distancing and sent Hungarians the message that Hungary is an observer rather
than a member state that participated in the decision-making of these institutions.
The separation between Hungarian national interest and the western position
towards Russia can be seen in the news coverage of the USA, NATO's and EU's
actions. 

Source: Visualization of CrowdTangle data in Microsoft Power BI.

Chapter 4. How is the Transatlantic
community portrayed in the Hungarian
Diaspora?

OVERVIEW



On 15 March, Hungarians mark the Revolution and the following War of Independence against the
Austrian-Hapsburg rule from 1848 to 1849. On this day, Donald Trump sent a letter to the Hungarian
people supporting Fidesz and Viktor Orban. The political friendship between Trump and Orban was
exploited in the Hungarian electoral campaign even before this point.

The entire campaign of the pro-peace narrative, Hungarian interests first, has striking similarities 
with the campaign messaging used by Donald Trump in the USA. Trump as a topic first gained 
traction in the Hungarian election race with a narrative circulating that had he been re-elected as a 
leader he would have prevented the war in Ukraine. His endorsement of Orban went viral after his 
letter 15 March where he wrote referring to Orban: "Tough, smart and loves his country. He already 
has my Complete and Total Endorsement"

Former President Donald Trump's support behind a leader who is defying America’s allies was not 
surprising. He supported Jair Bolsonaro’s reelection bid in Brazil, and Bolsonaro in turn supported 
Orban. Moreover, Orban earned his endorsement after years of backing Trump in Europe and 
supporting him during his electoral campaigns. Fox News’ Tucker Carlson broadcast for a week from 
Budapest in 2021 as a sign of support for Fidesz.

16.https://www.itthon.ma/trump-orban-viktor-kemeny-okos-es-szereti-az-orszagat/

Source: CrowdTangle

The number of posts in support of Viktor Orban referencing his endorsement by Trump. (Regional pages from
Transylvania)

The number of posts in support of Viktor Orban referencing his endorsement by Trump. (Public pages with admins in
Romania and Hungary)

Trump supports Viktor Orban!

Narrative Analysis



Case Study - Top posts by interaction on the narrative -
Donald Trump's backing of Viktor Orban

Trump's campaign slogans clearly influenced Orban's campaignand his support was openly exploited 
as an advantage, even though he lost the elections. ‘Hungary first’ and ‘Hungarian interests first’ were
almost identical to Trump’s campaign messaging and adapting this narrative to Hungary, vulnerable to a
war situation on its border, was a perfect match.
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Source: Visualization of CrowdTangle data in Microsoft Power BI.

Most posts were neutral, meaning that most articles focused on presenting rather than
editorializing on events, declarations, and actions taken by Fidesz and Viktor Orban. The
visibility of the Hungarian elections was limited among Romanian newspapers and public
groups, due to the lack of interest in the political activity of Hungary.

The overwhelming majority of posts analyzed aimed only to inform Romanians on the
Hungarian election. A specific pro-Fidesz narrative did not exist, only specific posts from
far-right politicians or far-right groups that were supporting Fidesz/Viktor Orban’s
controversial decisions.

Chapter 5. Romanian media and
influencers. Was Fidesz endorsed in
Romania?

Public

group

Public

page

Source: Visualization of CrowdTangle
data in Microsoft Power BI.

OVERVIEW

Wordcloud - Most common content in
Romanian about the Hungarian
Elections



Main posts supporting Viktor Orban reference his love for Hungary and express appreciation for him
as a patriotic leader that Romania lacks. Most support is shown for his declarations in which 
he downplays the EU’s role in developing Hungary, posts where he insists that Hungarian interests
are for non-interference in Ukraine. Most appreciation for Fidesz and Viktor Orban is shown in far-
right public groups from Romania that wish to emphasize the benefits of his position towards the
EU, and the need for nationalist leaders that protect national interests above the "Western 
agenda." These posts are not primarily meant to support Fidesz, but rather to use the Hungarian
example as a success story and model for Romania. These groups use Fidesz's political decisions
to promote their own agenda of Euroscepticism and anti-Westernism, presenting these 
approaches in a positive light. In itself this is a new and extraordinary development, given the
historical enmity between Romanian and Hungarian nationalist groups. 

Mentions of Péter Márki-Zay

Mentions of Viktor Orban or Fidesz on public groups and public pages

Source: Visualization of CrowdTangle data in
Microsoft Power BI.

Source: CrowdTangle

Narrative Analysis
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Source: CrowdTangle



The majority of pro-Fidesz paid content promoted voting at ‘democracy centers,’ Fidesz-
backed NGOs that offered support in the voting process. These NGOs had the most
promoted content regarding voting information, but also videos from Fidesz members
reminding Hungarians from Transylvania of the support they had received. Electoral
campaign content was mostly against Marky-Zay as a puppet of Gyurcsány Ferenc, the
former prime minister who backs the opposition.

16.000 euros only on 6 Business Manager Accounts in the
last 4 months of the electoral campaign
December - March 2022

Advertising Campaign

Source: Facebook Ad Library

OVERVIEW



PAGE FOLLOWERS: 43,595
BUDGET: 2,400 
NUMBER OF ADS: 87
TYPE OF CONTENT: PRO Fidesz

Source: Facebook Ad Library

E R D É L Y I M A G Y A R O K
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PAGE FOLLOWERS: 20,362
BUDGET: 5,157.98 
NUMBER OF ADS: 226
TYPE OF CONTENT: PRO Fidesz, PRO
VOTING AT DEMOCRACY CENTERS

E U R O T R A N S A L A P Í T V Á N Y

Source: Facebook Ad Library



Source: Facebook Ad Library

PAGE FOLLOWERS: 39,000
BUDGET: 3,903.88 
NUMBER OF ADS: 190
TYPE OF CONTENT: PRO Fidesz, PRO
VOTING AT DEMOCRACY CENTERS

E R D É L Y I M A G Y A R N É P P Á R T



16. https://www.rferl.org/a/fidesz-fluencers-youth-vote/31781907.html

Conclusions

The Hungarian electoral campaign
was severely impacted by the war in Ukraine.
The start of the political campaign was based on
traditional narratives from Fidesz, mainly
promoting

the historic support they offered since 2010 to
Transylvania,
Fidesz's financial support to families, subsidies
for schools, and kindergartens.

Historic loyalty was the main online discussion in
Transylvania before the war, with people there
already overwhelmingly convinced of voting for
the party that has given significant financial
resources, cultural and social recognition, as
well as a sense of belonging in the Hungarian
nation.

From the outset the opposition was almost
inexistent in Transylvania, its visibility being
overwhelmingly negative articles and posts. The
coverage of the opposition before the war was
focused on Márki-Zay as an enemy of the
Hungarian Diaspora, or at least as an outsider
that neither understands nor supports the
Hungarian nation beyond borders. The fear of
defunding was the main narrative promoted in
the Hungarian Diaspora.

This narrative was supported with shares of
Márki-Zay declarations that were either
misquoted or carefully selected to suggest his
rejection of the Hungarian Diaspora. What is
more, his political affiliation with Ferenc
Gyurcsány (former prime minister that resigned
due to corruption allegations) negatively
impacted his credibility in Transylvania. In fact,
even before the war the message

Don't vote with the puppet of Gyurcsany" was
the main narrative used by the Pro- Orban
account "Hungarians of Transylvania support
Viktor Orban", both in organicand paid posts.

After the Russian invasion of Ukraine, the pro-
peace narrative supported by Fidesz became
the focus of the electoralcampaign. Suddenly,
Fidesz decided to promote that choosing Orban
meant choosing
peace whilechoosing Peter Márki-Zay meant
choosing war. As explained above, the
dissemination of this narrative was a little bit
more nuanced. Viktor Orban's decision against
sending weapons to Ukraine, against adopting
decisive measures in response to Russia's
actions, and his open support from Donald
Trump, played a big role in this pro-peace
narrative. Hungarians first, and Hungarian
interests first create a legitimate justification for
Fidesz's actions, of course, every Hungarian
would like to have leaders that put their needs
first. Hence, Peter Marki-Zay had little chance to
penetrate the controlled media space of
Transylvania and a powerful narrative that
enforced the position of Viktor Orban as a
power figure that is a must in these difficult
times.

In Transylvania, Fidesz's victory was
guaranteed by years of investing in and buying
up of the media space, public authorities, DAHR
party, and local NGOs that work as a party
center for Budapest's regime interests. In the
end, the Fidesz-Fluencers
(16) played their part and led the people of
Transylvania to the expected outcome in
Budapest. Once again, clientelism did not fail.
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